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Abstract

The research mainly focuses to examine the impact of Facebook usage on student involvement in studies. It
focuses that how usage of Facebook gives the effect on student involvement in studies and lowers down their
academics which ultimate lead to the destruction of their career. The determination of the paper was based
on single fold that is: To find out the impact of Facebook usage on student involvement in the studies. The
research is based on a sample of 200 students from different colleges in Gwalior or nearby places. Findings

indicated that the data is reliable in nature with different values as reported by Cronbach’s Alpha test. The
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Abstract

Since independent, India has adepted cautious approach for econemic growth but after the implementation
of LPG policy (economic reforms in 1991) India has liberalized its foreign policy and took series of measures
to pull FDI. This paper aimed to investigate empirically the impact of GDP, population, import of crude oil
and corruption perception index an FDI over the last 20 years i.e. 1998-2018 The multiple regression tests

were used in order to analyze the causal relationship among corruption perception index, import of crude ol

GDP and increasing rate of population. It was found that there is significant relationship between FDI, and
GDP import of crude oil, corruption perception index and population.
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In cooperation with Prestige Institute of Management, Gwalior, the MRN International Business & Management
Metwork (MRN-INTL) is pleased to announce the 10th International Conference on Digital Strategies for
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abstracts of the conference papers with links to the full text in the SSRN eLibrary.
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Prestige Institute of Management, Gwalior, organized its 10th International Conference in collaboration with Indian
Econemic Association and The Econometric Society on "Digital Strategies for Organizational Success” during
January 5-7, 2019. The members of the core committee were Dr. Rahul Pratap Singh Kaurav (Organizing Secretary),
Dr. Vani Agarwal, and Dr. Monika Gupta. The event received sponsorship from AIMS {Association of Indian
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ABSTRACT

Bonding is most crucial for any organization which leads to industrial peace and harmony but comparatively
Jfewer studies have been done in this area. Present study is an attempt to identify the Employee Empowerment
and Work Motivation as predictor of Bonding. Questionnaire for the study was prepared and data was
collected. Regression analysis was applied using SPSS softiware. Results indicated that both factors i.e.

Employee Empowerment and Work Motivation impacts bonding.

Key Words: Employee Empowerment, Motivation, Bonding, Co-worker relations.

INTRODUCTION

The education system of India 1s very vast and continuously changing. India has made phenomenal progress
in education since independence. The massification of Indian higher education system 1s going on which

consequent as massive job opportumties in education sector. In spite of various changes, education sector 1s
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Abstract

The present work is an atternpt to examine the macro-prudential measures with capital
flows, exchange rate, stock prices and GDP of Asian emerging economies. This research is
the extension of the developing the early warning signal as Financial Stability Index by
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Kepworas: Purpose— The purpase of this paper 15 1o esplore and
Social Analytics, Social corfirm  the determinants of Emotional  Stability  and
Aspects, Décision Psychological Well Being in investors during stock market
rriaking, Psychology, fluctuations.  Lsing sef-designed guestionnaires _and
Behavioral establishing their reliability and validity, EFA and CFA
finance, Emaotions, were applied for finding determinants of the variables.
Emaotional Stability Design/methodology/approach: The authors have presented

a brief infroduction about the topic explaining further the
factors which contribute towards the emotional stability and
ps:.-chaloﬁital wellbeing in investors, has explained stock
market Tluctuations, The relationship between the two
variables, research procedure used, a survey carried out and
further the analysis of the responses from fhe survey. In the
latter part of the research, implications for  finance
researchers and practitioners are discussed.

Findings-— The Faper identifies the determinants of
emotional  stability  and psychological — wellbeing  in
investars during  stock  markel fluctuations. Later these
de[?rminanta are confirmed using  confirmatory  factor
analysis.

Cllridqyiﬁmlifyfvalue-- The author has synthesized the inputs
made by previows behavioral finance stedies in extending the
knmledgsehnl‘ emotions, psychological  wellbeing ~and
investar avior of the society. The paper shows that
policymakers and financial companies should facus mare on
these factors while making any kind of promotional
campaian. This research study will helo the investors to
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Keywords: Introduction of information technol have changed
the way organizations market their products, especiall

Content marketing with the advent of web 2.0 technologies the whole
and tourism, digital scenario has been changed. This has given rise to the
content marif.etng, concept of content marketing as it is the content which
user-generated is being marketed these days by the organizations
content, directly or indirectly. This paper attempts to put light
organisations on the basic_ concept behind content marketing along
generated content with the definitions. Content marketing has been in

use but still there is no classified structure found vet.
This paper attempts to give more clear insights about
what content marketing is all about and it also
classifies the varions categories of content marketing.
As tourism iru:h.lm'ri_'1 is an information-based industry
content marketing has significant role to play that we
have discussed in this paper.

Introduction

With the advent of information technology especially the internet there has been a
shift in marketing strategies of companies from product oriented to customer
oriented strategies. The introduction of digital technology and the widespread of the
Internet have led to radical changes in the way firms meet the expectations and
interests of its stakeholders (Rancati, 2010; Wertime & Fenwick, 2008). Earlier
companies took care about the needs and preferences of the consumers mainly for
product development strategies but now the needs and preferences of consumers are
being included in the marketing strategies also. All thanks to digital media that has
enahled the flow of information to the consumers even faster. Digital media are any
media that are encoded in machine-readable formats (*Digital Media”, Technology
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Keyux:rde Green Energy %:;. eneration is one of the major challenges that
Laoyalty, we are facing today. People are using rechargeable
Environment batteries to save money and the environment. The

present study was conducted to  identify  the
antecedents to green loyalty.

Conceptual Framework

Green loyalty

According to Dick and Basu (1994), Loyalty is defined as “the strength of relationship
between an individual relative attitnde and repeat purchases™.

Oliver (1999) defined green loyalty as “the level of repurchase intention prompted by
strong environmental attitude and sustainable commitments towards an object, such as
product, a service, a company, a brand, a group, or so on”.

Literature Review

Patricia M. (2015) found that there is positive and direct effect of green overall image
on green lovalty, green trust and green satisfaction. It was also identified that both green
satisfaction and green trust positively affect green loyalty. Further, it was also that green
trust has positive influence on green satisfaction.

Yoo and Bai, (2013) found that visit frequency of loyal customers is high. They buy
more than non-loval consuomers. Also, loyal customers are not likely to consider
competitor hotel brands in their decisions related to accommodation only due to an
ECONOMIC reason.

Chen, Yu-Shan(zﬂ-la'.] found that it is imperative to separate green perceived
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present study was conducted to  identify  the
antecedents to green loyalty.
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ABSTRACT

The recent development in the Internet technology is
very useful for the ﬁ'uwth of enterprises. Almost every
organization is on the internet and many of them have
started  their business through =~ e-commerce.
Organizations collect information about customers and
their business transactions which are very beneficiary
for their business growth. Data mining is a set of
techniques used to extract unknown pieces of
information from the large database repository. There
are various Data Mini:ﬁlTechniquEﬂ are avallable to
extract valuable and useful information for enterprises.
Data mining techniques help e-commerce business in
many ways. This paper investigates the manipulation
of e-commerce on  mark where positioned
businesses face competitors from web-established
entrants with targeted options. In this paper, we
proposed a  technique which is based on
recommendation system for the discounted items for
the different procedures.
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Visiting temples is considered as sacred and a must do
Keywords: activity in India. As there are a plethora of devotees for
temples, there is a need to study and explores the
Temple, Motives, motives behind visiting temples and the impact of
Visitors. different rituals and offerings on the devotees and
visitors.

The main objective of this study is to examine the
motives behind visiting the temples and the effect of
the rituals and offerings on the visitors.

The study was exploratory in nature and survey was
used to complete it. As there was no such kind of study
in past self-developed guestionnaire is used for data
collection. All the persons who were visiting temples
were the population of this study. There were 500
questionnaires distributed, 450 were sunitable, and
hence the sampling size iseﬁ5u. Non-purposive_gquota
sampling technique was used. To analyze the collected
data wvarious inferential tools were applied like,
Exploratory Factor analysis, and MANOVA.

The findings of this study include three new factors as,
Offerings of Prashad and Holy Water, Mental peace
and Temptation to see the Aarti. It has also been tound
that the effect of the entire demographic's variable is
insignificant on Motive of change in life, problems can
be dissolved, offerings of Prashad and Holy water,
mental peace and temptation to see the Aarti, only two
demographic variables age and visitors of temples have
a significant effect on the motives of visiting temples.

Introduction
The number of Hindu temples in India is a puzzle. Nobody bothered to count them,
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Keywords: Banks spend an awesome measure of cash on giving
Trust. Internet the Internet keeping money administration to chents.
bnnlci,n Adoption Thus, the ahsence of selection of Internet saving
Gen de:& : money can bring negative circumstances for the banks.

Therefore, banks consistently attempt to adjust their
business methodologies to nd consumer loyalty.
This paper gives a diagram of the surviving exploration
into the connections amongst trust and Internet
managing an account apmriatinn from the clients’
viewpoint. In this paper hypothesis were framed
for measuring Gender difference and Impact. The
finding suggests that there is significant impact of trust
towards customer’s adoption of internet banking but
we have not found any difference of customer’s
adoption of internet banking across gender.

Introduction

Many banks around the world have launched their e-banking to provide customers
with more convenient ways to access banking information and services. Previous
research has been carried out to evaluate the quality and quantity of the e-banking
services provided, as well as the overall adoption of e-banking. The results and
findings of this research differed, based on many factors such as the level of
development of the particular country, its national eulture, the customers' knowledge
of e-banking and the infrastructure of information technology. In Vietnam, e-
banking research focuses on the adoption model, the drivers of customer intention to
use e-banking, and the use of e-payment. None of this research studied customer
trust in e-banking, even though trust plays an important role in e-commerce
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ARTICLEINFO ABSTRACT
This research paj was an attempt to assess the
Keywords: Impact of Spirttual intelligence and Emotional
Intelligence on Learning with mediating effect of
Spiritual Intelligence, Curiosity. The research was done on 111 students of
Emotional management college of Gwalior region and
Intellizence standardized Questionnaires based on a Likert scale
i i were used for the study. In this study Regression
C‘-‘“{I‘Sl}'l’s Learning, Analysis was applied in order to measure the causal
Mediation, Sobel. relationship between the variables and finally the

study revealed that there is a positive and significant
impact of Spiritual intelligence and Emotional
Intelligence on Learning and curiosity had a mediating
effect.

Tell me and I forget. Teach me and I remember. Involve me and I learn.
- Benjamin Franklin

Learning has attained more importance in recent times. (Dumont, Istance & Benavides,
2013) contented that call for harnessing knowledge about learning and applying it more
systematically to education. The education system has witnessed a shift from content-
based to outcome-based curricula, and educational institutes have become heavily
influenced by pedagogical concepts such as ‘visible learning’ (Hattie 2009). Knowledge
and learning are considered as fundamental resources for future development. Learning
in terms of learning outcomes, and lifelong learning is the main element to endure global
competitiveness (Jarvis 2007). Professors in management institutions are always
antagonized by low test scores, unresponsive or hostile classes, poor attendance and
unreceptive students. Every faculty is cognizant with the fact and is aware that something
is wrong. The authors explain what has happened and how to make it right and identify
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Keywords: On 1% July, 2017, India witnessed the launch of the
Goods and Services Goods & Services Tax in India. It was the historic
Tax, Bombay Stock moment of India which was the culmination of 14-year
Exchange and long journey which began in December 2002 when the
National Stock kelEnr‘s Task force on indirect taxes suggested a
Exchange. comprehensive Goods and service tax based on the

value added tax principal. Our study specifically
focuses on the impact of GST on stock indices. Various
stock indices data of BSE and NSE was taken before
and after the implementation of GST. Paired T test was
E@ﬂiﬂd and found out that there is a significant

appl
dGsTrence between pre and post implementation of

Introduction

Om 1%t July, 2017, India witnessed the launch of the Goods & Services Tax in India. It was
the historic moment of India which was the culmination of 14-vear long journey which
began in December 2002 when the kelkar's Task force on indirect taxes suggested a
comprehensive Goods and service tax based on the wvalue added tax principal. The
proposal to introduce GST was first mooted in the budget speech in the financial yvear
2006-07, since the proposal concerned restructuring and reform of not solely the
indirect taxes levied by the Centre however additionally the states. There is a
responsibility of preparing a design and plan of action for implementation of GST was
assigned to the empowered committee of the state finance ministers which has been
formed earlier of the implementation of the value added tax. The empowered committee
released its first discussion paper on goods and services tax in November, 2009. The
introduction of GST is the momentous event for India. GST has been implemented in
many countries across the globe and many more are in pipeline.

The concept of GST is vast enough to understand but undoubtedly it has simplified the
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Keywords:

Dividend Policy, This article examined the determinants of the dividend
Automohbiles sector, policy of Automobiles mmpanies and pharmacenticals
Pharmaceuticals companies listed on Auto index and Pharma Index of

sect d Panel the sectoral indices of national stock exchange in
SECIOT and Fane India. The study covers the tenure of ten years starti
Regression from 2006-2007 to 2015-2016. Static panel data mode
has been used for the analysis. From the literature
review we identified the wvariables like profitability
measure as Return on equity, Liquidity or cash flow,
leverage (debt equity ratio), investment opportunities,
dividend distribution tax, retained earnings, size of the
company and sales growth of the company which affect
the dividend decision of the company. The result of
panel regression conclude that in automobiles sector
Liguidity/Cash Flow, dividend distribution tax,
investment opportunities and retained earnings are
the significant factor which influence the dividend
payout ratio where as in Pharmaceuticals sector
profitability, debt Egﬁlit}r ratio, sales growth and
retained earnings are the significant factor for deciding
dividend pavout ratio.

Introduction

Dividend decision is one of the most complex decisions in the corporate finance.
Dividend is the part of the profit to be paid to the shareholders. The amount of the
dividend which is to be paid or to be retained back in the company is decided by the
board of directors of the company. Earlier the dividend payment is realized as fulfilling
the shareholders expectation. As per signaling theory dividend was also used as
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H Time keeps on slipping and accordingly making the things
Internet Censorship, to move or change from their presen?%]nrm kee%%n,g in mind
[nternet Censorship in the end goal of to take a new frame. This is true in case of
[ndia censorship too, the extent of which was previously limited

to print media. With the reach of internet at every nook and
corner of the society, internet has moved toward becoming
something which has turned ont to be effective in drawing
in an E'lr'er-[nereas[n? number of people thus resulting in
increased tenfold of internet users from 1999 to 2013
according to a report of internet stats. At one end it is
benefiting the society but at the other it is turning out into a
center point of illegal matter which is harmful for the
wellbeing of the secicty. In order to cooperate with the
menace of internet use, there is a need to censor the
internet. This research paper mainly focuses upon the
concept of internet censorship in Indian context.

Introduction

In a nation like India where there is 1,361,182,756 number of population (2018),
censorship on internet is drilled by both union and state governments. There can be
many reasons to control the internet. Internet censorship can be comprehended as
the control or concealment of what can be gotten to, distributed or seen on internet.
1t can likewise be named as content filtering. The utilization of internet is expanding
day —to —day in India. Today, 462,124,080 population of India are dynamic internet
clients. Internet has turned into an unavoidable piece of life of today's era. From one
perspective there are different advantages of utilizing internet however at the
opposite side it is being abused. Keeping in mind the end goal to come over the mis
happenings by the use of internet, internet censorship is required.

Internet has given individuals the liberty to access any type of information required
thus raising the levels of education, decision-making, employment of people sitting
at each levels of society. It is the largest global communication and complete
decentralized network with invisible boundaries as concluded by Akdeniz &
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Keynoords: Researchers across the world are actively studying tourism
Waork place diversity, management and its applications in diverse organizational
recruitment, retention settings to develop the managerial performance. Based on
and turnover. this statement, the primary research objective of this study

rests on  presenting and validating reasons for the
antecedents of HE challenges in the light of skills shortages
in tourism, education and training in tourism, recruitment,
retention and turnover as a whole. The findings of the study
suggest some solutions to improve the guality of skill
supplied to the industry and also some implication to make
this industry more attractive and lucrative for the potential
talented lot. It also focuses on some issues to ensure these
challenges which met head-on and can make the workplace
more settled and peaceful for evervone.

Introduction

Tourism is generally perceived as being multidimensional, social, cultural, economic
and political characteristics. Worldwide tourism is ranked second highest revenue-
generating Industry. The foregoing analysis of the growth of tourism in India shows that
although the industry has registered an all-round substantial development in the
country during the last two-three decades, most of the potential, for its growth has not
vet been exploited and much more is left to be desired. The limited, and rather
unsatisfactory, growth of this industry in our country has been due to a number of
problems it is beset with and various difficulties it has been facing,

The HR Perspective
The tourism industry is facing an acute shortage of skilled manpower and there are
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Keywords: The study examines the relationship between cost of
Capital expenditure, human capital and financial performance in the private
Bevenne expenditure, sector banks of India. The study involved 10 selected
Profit before tax, private sector banks of India on their capital structure
Begression, India. size. The canse and effect relationship was checked by

regression model using E-Views g. Since, the time
series data was employed, stationarity of the data was
checked in order Pu avold spurious regression. The
Augmented Dickey — Fuller test was usg for unit root
testing to check the stationarity. The result of the study
revealed that cost of human capital has a significant
impact on financial performance of the private sector
banks of India.

Introduction

Human capital is the most vital part of any organization; it is the melting engine
between financial and all other physical capital toward the achievement of
organizational objectives and goals. The impact of the wrong classification on the
organization profit annually is unimaginable, as analyst and investor who rely on the
report tend to under value the organization, managers may be judged as non
performance, the report generated using the conventional accounting will show a
distorted net income. Human capital as expenses in statement of comprehensive income
is traceable to the inability of organization to separate the expense element (salaries,
wages, commission, bonus, maintenance, allowances) from the capital expenditure
element (acquisition, recruitment, training, development and retraining). The concept
of human capital was first developed but research into human capital accounting (Petty

and Tilrart dmind
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Keyuoords: Technology entrepreneurship is an investment in a project
Technology that can help in the progress of individual, company and
entrepreneurship, country. It needs the government support in the form of
Entrepreneurial policies, entrepreneurial education & (raining, financing,

infrastructure, research & development facilities and

intentions

Entre ren:eur[a] innovation. Entrepreneurial intentions can be defined as a
P P position to owning a business or becoming self-employed. In

Education and Training, H T -

RED. 1 ation. Pamel our study we had tried to find out the influence of
, Innevation, Pand technological entrepreneurship on entrepreneurial intentions

Data in Asian countries during 2o012-2017. For this purpose, we had

taken data from Global Entrepreneurship Monitor (GEM) and
applied panel data analysis to check the hypothesis. In all the
countries there is a strong positive correlation between
technology entrepreneurship and entrepreneurial intentions.
Further study concluded that out of seven factors, two factors
entrepreneurial education and training and innovation affects
entrepreneurial intentions.

Introduction

In the recent decades, technological entrepreneurship took the attention of policy
makers in many countries as an economic growth contributor. Job creation or
employment formation is always being a leading challenge for the developing countries.
In this manner, entrepreneurship adds the vitality to the economies. Technological
entrepreneurship takes place where entrepreneurship joins the hand with technological
novelty. However, entrepreneurship or new start-ups always needs some kind of
innovation and novelty to sustain in the national-international market but nowadays the
support of latest technology is also required as a huge resource which may directly effect
on intentions and orientation of technological entrepreneurship. Management and
economics literature support the link between an individual’s intentions to his or her

decisiveness about initiating a new venture and at the same time technological
anvirnnmeant nlave a nivntal rala @n many facrtnre internal and avtarnal mav affact the
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: The aim of this study was to examine the effect of some
Marroeconomic of the kev macroeconomic variables on Economic
Variables. Inflatio rowth of India. Money Su Inflation  and
G.g;}a E:Etﬁn:n:mgi m:; change rate was taken as the i?l]:ieﬁendent variables

whereas GDP was taken as the measure of economic
growth. Simple & Multiple Regression test was applied
to check the relationship between the independent and
dependent variables over the period 2007-08 to 2017-
18. The results from multiple regression test revealed
that Money Supply possessed a positive impact on
economic and Exchange rate had negative
effect on GDP but Inflation had insignificant negative
relationship with GDP.

Introduction

Growth with stability is essential condition for attaining sustainable economic
development. Achieving sustainable rapid economic growth is the objective of most
countries. It has been a problem to achieve such objective due to many factors that
affects economic growth. Economic growth of any country is affected by so many
macroeconomic factors such as inflation, Money supply, Exchange rate, Index of
industrial production, Foreign Direct Investment, Interest rate ete. GDP is the main
indicator of the economic growth in India. In this study our main focus is to
investigate the impact of macroeconomic variable on the GDP of India. There are
various macroeconomic variables which affect the GDP but we only took Inflation,

Exchange Rates & Money supply as the independent variables and GDP as the
dependent variable.

Money Supply- The total stock of currency and other liquid instruments of a
particular period of time in a country's economy is known as Money Supply. The
balances which incurred in checking & savings account are included in it. The
components of money supply are  Mi, M2, M3 & Mg these components are
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ABSTRACT

The Study purposes to establish the relationship
between various factors of service quality on student
satisfaction.

The study was causal in nature, using survey method
for data Collection. The sample size used for the stud
was 300. Respondents included both male and female
students exclusively in Gwalior region from Private
institutions. Non-probability purposive sampling
technique with Standardized guestionnaire with five-
point Likert scale was used. Test like Reliability,
Regression Analysis and Correlation were applied to
achieve the purpose of the study. The study resulted in
to the strong effect of all the elements of service quality
ie. tangibiﬁty, reliability, responsiveness, empathy
Excegt assurance on student satisfaction  was
identified. Further the study also identified a strong
correlation between all the variables used in the study.

Introduction

India has a major say in global education index. As it is one of the biggest networks of
higher education institutions in the world. But, still there is a huge scope of
development in the education system.

The government has visionaries to raise education industries/institution corrent
gross enrolment ratio to 30 percent by 2020 which would fasten up the growth of
distance education in India. The education sector in India will see the major growth
in the years to come. As we are equipped with the worlds' largest Tertiary-age
population and second largest graduate talent pipeline globally by the end of 2020,
which makes an estimate of around US$ g1.7 hillion in FY18 and is expected to reach
US$ 101.1 billion in FY19 for the education sector in the country.
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Keywords: s 1 e Ga kL donted
. nce  in nt, Indi as a cautions
FDI, G[,:F’ 'm]mﬂ,”f approach E:P;_n economic  growth hﬁ after the
crude oil, Corruption implementation of LPG policy (economic reforms in
perception index 1991) India has liberalized its fnreign policy and took
Population growth series of measures to pull FDL. This paper aimed to
ete. investigate empirically the impact of GDF, population,
import of crude oil and corruption tion index on

FDI over the last 20 years i.e. 1998-2018 The multiple
regression tests were used in order to analyze the
causal relationship among corruption perception
index, import of crude oil, GDP and increasing rate of
population. It was found that there is significant
Te ntir}nship between FDI, and GDP import of crude
oil, corruption perception index and population.

Introduction

The definition of FDI isn't solely restricted to a straightforward transfer of cash, however
has currently extended to being outlined as a live of foreign possession of domestic
productive assets like factories, land and organizations and different intangible assets like
technologies, promoting skills and social control capabilities. Economic literature has
been dominated by FDI over the last thirty vears, particularly in the areas of political
boundaries of an economy like India. The consequences experienced varies from
influencing production, generation of employment, modification in financial gain levels,
import and exports, impact on economic process, balance of payments and general
welfare of the host country

However apart from FDI, History reveled that growing population on Economic
development is one of the most argnable topic on earth. Different study showed that
increasing population has alwavs bad/nezative effect on both economic erowth and
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Keywords: Evolution of eryptocurrency brings all new dimensions
Blockchain of doing banking, but with time and experience we are
Organisation now trving to implement its frand free and error free

technology in many other non-banking sectors like
Government bodies, Corporates, Educational bodies,
Charity firms. and few others too. If blockchain
technology used in cryptocurrency is infused in
organizations, then it can influence productivity and
efficiency directly. In this article the technology behind
the oourrency is discussed. The paper will also
focns about the prospects in organizations.

Introduction

In this paper we will discuss benefits of blockchain technology implementation in some
fields. Though it can be applied in any field of concern but we will give focus only on few
fields of its application. Blockchain came forward after a suecess of eryptocurrency
worldwide. It attended attraction of many industries like real estate [1], utilities [2] and
government sector [3]. It is a technology which adds many benefits to cryptocurrency.
With a time, we start learning that we can use this fraud free and incorruptible
blockchain technology into many fields like administration, banking, education,
distribution, research, social media ete.

What is blockchain

Block chain and its working is very well explained here [4]. Blockchain in lavman terms.
can be explained as a digital ledger which records transactions, it can be financial or any
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The current research studied the impact of Emotional
Intelligence on Job Satisfaction among Government
Employees specifically Physicians. The model used for
regression has good fit as indicates F — value 1.092
which had signiﬁgant value.2g8 as it can be seen that it
is above the threshold limit of 5 % level of significant.
The relationship between Emotional Intelligence as
independent wvariable is indicating by standardized

cient Beta with a value of.087. The significant of
Beta is tested using T-test and value for t is 1.045
which was found to be.2g8 again far above the
threshold limit of 5% level of significance indicatin
insignificant  relationshi between  Emotio
Intelligence and Job Satisfaction. T- Test was applied
to evaluate the effect of Gender on both the variables
i.e. Emotional Intelligence & Job Satisfaction and the
result showed that there is no effect of Gender on
Emotional Intelligence & Job Satisfaction. Although
the effect of Age on Emotional Intelligence was found
to be significant, as F value was 3.828 which was
significant at.o11 level. Whereas the effect of Age on
Job Satisfaction was found to be insignificant. It is
utmost important for the top official of Public sector to
focus on the other factors that affect the job
satisfaction rather than simply focusing on Emotional
Intelligence. the study tﬁqs confirms  the least
relationship between Job satisfaction and Emotional
Intelligence therefore further the studies can be
conducted to investigate the antecedents of Job
satisfaction.

Introduction
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Keywords: Artificial Intelligence, Machine Learning and Deep
Machine Learning, Learning are the buzzwords that have n ahle to
i}'thnn, Scikit-Learn, grasp the interest of many researchers since various
, ML, Deep numbers of years. Enabling computers to think, decide
Learning, Num and act like humans has been one of the most
Matplotlib, Workflow siigmﬁmnt and noteworthy developments in the field
of machine learning, of computer science. Various algorithms have been
NLTK designed over time to make machines impersonate the
human brain and many programming languages have
been used to iInplemenFthuse algorithms. Python is

one such programming language that provides a rich
library of modules and packages for use in scientific
computing and machine learning. This paper aims at
exploring the basic concepts related to machine
learning and attempts to implement a few of its
applications using python. This paper majorly used
Seikit-Learn library of Python for implementing the
applications developed for the purpose of research.

Introduction

“Computers are able to see, hear and learn. Welcome to the future”- Dave Waters.

Artificial Intelligence and Machine Learning and Deep Learning are the concepts that
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Keywords: Since  fruit and vegetables stores are gaining
Customer Loyalty, significance in organized sector, it is required to study
Store location the reasons behind their success. Various factors affect
Product l" : the growth of these stores such as their store location,

uct Quality product variety, product cﬁ:ality, etc. This study
attempted to find whether there is any relationship
between store location, product variety and product
quality towards customers being loyal or not. Findings
of the study suggested that there i1s a strong positive
effect of store location and product quality on loyalty
of customers. However, no such relationship was
observed between product variety and loyalty. Also,
there was no observed difference across gender for
lovalty of customers.

Introduction

Awareness of recommendations for fruit and vegetable consumption has increased
substantially over the last few years. Traditionally, companies have relied only on
differentiation of products and services to retain their customers and also to satisfy the
consumers. However, times have changed, due to fierce competition from new players
entering the market, they are forced to adapt differentiated and customer oriented
strategies in order to enable them to stand out in the competition and gain a
competitive edge.

Store Location
Martinéz-Ruiz et al (2010) suggest that once a location is near to the home then



Antecedents to Purchase Intention = A Perceptual study about “YouTube” videos

Antecedents to Purchase Intention — A Perceptual study about

“YouTube"” videos

Garima Mathur® Abhinav Khandelwal® Radhika Mittalk
“Associate Professor, Prestige Institute of Management, Gwalior
bStudent, Prestige Institute of Management, Gwalior

cStudent, Prestige Institute of Management, Gwalior

ARTICLEINFO

Keywords:

Purchase Intention,
YouTube, Social
Media, Consumer.

ABSTRACT

Companies in the world are constantly seeking for new
ways to reach consumers. Recently, there are
numerous social media platforms through which
people are connected. Companies are using social
media to influence customer Purchase Intention.
YouTube is one of the new social media platforms used

the companies for advertisement of their products.

e increasing focus on social media sha) state of
the art advertising and shifted the way companies
interact with their target groups. The main objective of
this research is to identify the factors that affect
purchase intention of customer who watch produoct
related YouTube videos. This study is one of the rare
studies that combine YouTube videos and their effects
on purchase intention. Number of Views, Likes,
Comments and Replies (NVLCR), Perceived Credibility
(PC), Percetved Usefulness (PU), Percelved Video
Characteristics (PVC), Attitnde towards Purchase
(ATP) are varions factors studied in association with
purchase intention. In this study, a Video was shown
to the respondents and Online Questionnaire based on
video was filled by respondents. Multiple REE:?:?:;D“
Test was applied to the relationships en
variables.

Introduction

EQnmial nahurnrl marlahing 0 nna AF tha haot and nanalar marlbobine attamnde that
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Keywords: Orzanizational Commitment has Decome @ matter of
Organizational concern for everv organization as the tendency of
Commitment, emplovees to switch the organization is growing. The
Learning Capability, management is continuously experimenting with the
Trust emplovees to increase the organizational commitment.

They would like to do manv things to increase this
positive outcome. The concept has been associated
with many organizational variables and studied by
several researchers in the past. The purpose of this
paper is to examine relationship of organization
commitment with trust and learning capabilities. The
studv was conducted among the emplovees of
manufacturing sector in the Gwalior remion. The
sample was collected by using non-purposive sample
technioue on standardized scales. The data was
checked for reliability & validity. The interaction effect
was analvzed by using the ancova test. The result of the
study explained the positive effect of Trst and
Learning Capability on Organizational Commitment.

Introduction

An organization is an instrument for achieving organizational goals. Every organization
has its own structure which defines authority and responsibility to accomplish the
objective of the organization. When organization decides to terminate workers,
downsize and restructure, such events can result in negative organizational outeomes
including emplovee distrust, dissatisfaction and even counterproductive work
behaviors. Organizations are open systems they affect the environment and get affected
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Keywords: job satisfaction at workplace is very important aspects
Job satisfaction and of employee’s life. An employee is more comfortable
Orgamzational when he 15 satisfied with his job. This satisfaction may
citizenship behavior result in positive commitment among the employees.
(OCB). This paper is an attempt to find out the relationshi

between impact of job satisfaction on nrgnmmtmn
citizenship behavior among the employees
manufacturing and service sector. Also, the gender
difference on job satisfaction and OCB is also
attempted to be found out. The data was collected on
Likert scale from the employees wnrkm in Gwalior
(India). The data was validated through %mhilit}r. The
research also tried to find out the underlying factors of
job  satisfaction and ||:|rg.'1r1iz:1tm:||'1aijr1 citizenship
ehavior, The result of the study was indicated a
positive linear relationship between job satisfaction
and organizational citizenship behavior. The finding
also supported that there is no difference between
males and females on job satisfaction and
organizational citizenship behavior.

Introduction

Job satisfaction has been defined differently by different researchers. Some believe that
Job satisfaction simply refers to how content an individual is, with his or her job. While
the others believe that it is not as simple as this definition suggests and instead it refers



Effect of Svstem and Information Quality on Use Intention of Online Retailers

Effect of System and Information Quality on Use Intention of
Online Retailers

Shilpa Sankpal* Saifali Rithoriva® Simran Saxena®
“Associate Professor, Prestige Institute of Management, Gwalior
EAlumnus, MBA (FT), Prestige Institute of Management, Gwalior

ARTICLEINFO ABSTRACT

Keywords: The study examined the impact of system and information
. . quality on use intention of online retailers. Svstem guality

Online Retailers, pertains to the efforts that companies make to manage the

System, Information, products sold by the companies. It also indicates the

intention realizability of the promises made o the customer.

Information quality pertains to information that is relevant
and robust for use the customers. Lastly, use intention
indicates the proclivity of customers to use a particular service.
Standardized gquestionnaire of Ahn et al (2007) was used to
collect the data for the variables. The data was collected from
250 respondents. The factor analf:asis yielded that all three
constructs were univariate. Multiple regression indicates that
both system quality and information guality strongly affect use
intention of online retailers,

Introduction

Omline Retailing is all the rage in the current scenario. It is picking up at a rapid pace,
and today everything from grocery to cosmetics, to medicines and even travel packages
can be picked online. However, this entire explosion of websites means, that consumers
do have to pick and choose what website is in their comfort space, and which one is not.
A physical store gets evaluated in multitude of ways. Similarly, an online retailer too gets
evaluated in several ways.

This current study picks up two dimensions for the same -system quality and
information quality. System quality, in very simple words represents the mechanics put
into place by an organization to be able to offer the services it is promising to. Similarly,
information quality exacts the kind of information that is available on the retailer’s
wehsite that makes the choice and decision making a richer and functionally useful
aspect for the user.
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K.;{m_- The motive behind this research paper is to know the
CSR, Perception impact of a company’s Corporate Social Responsibility
Aummw.;, 31:1;1:]&]115_ {GEE] policy on the buying behavior of customers. CSR is

what a firm returns to the society for the services that it is
receiving like land, resources, labor, ete., so it is a practice
to contribute back to the society in the form of Social or
Environmental concerns. CSR policies of different
companies are usually distingnished between Good & Bad,
and ranks are also given to the companies based on their
CSR. The research is conducted in comparison of two
brands of automaobiles namely Maruti & TATA, considering
their respective CSR ranks. For the research, a self-
designed questionnaire was prepared which was further
standardized. The sindy sample was of Management
students. This research aims to stiudy CSR along with its
aspects and perspective of students towards it The study
resulted in different factors for Maruti and TATA for buying
Behavior. Also, t-test resulted in the difference in buying
behavior for these brands.

Introduction

CSR or Corporate Social Responsibility is a well-known term nowadays, used by most of
us our daily lives. It refers to the accountability of a firm towards society. It consists of
various forms like towards employees, city, nation, the globe as a whole and also the
environmental concerns. The primary features of CSR contain (1) Providing a proper
working facility for the emplovees; (2) Giving the best possible product to the
customers; (3) Creating abundant no. of jobs for the neighbourhood society; ete. But in
this paper, we are discussing the extra initiatives that firms take as a concern for their
responsibility like Charities, Environmental concerns, etc. Every year companies are
ranked on the hases of their respective CSRs' and ranks are allotted to them on the basis
of their activities. These ranks are given by the agencies and professionals of the field,
thus companies could he easily distinguished between good and bad. In this paper we
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Keywords: In this paper, we derive the solution of fractional
Laplace transform, kinetic equation with Laplace and Fourier transforms.
Fourier transform, Their respective solutions are given in terms of Mittag-
Fractional kinetic Leffler function and their generalization, which can
equation, Mittag- also be re%l;esented as Fox's H-function. The result
Leffler function, Saigo- proved in this paper is application to wide range of
Maeda operator. engineering, astrophysics and physical science.
Introduction

The important of mathematical physics in distinguished astrophysical has attracted
astronomers and physicists to pay more attention to available mathematical tools
that can we widely use to solving several problems of physics and astrophysics.

A star (like the Sun) can be taken as a symmetric gas sphere in thermal and
hydrostatic equilibrium with negligible rotation and magnetic fields. The star is
characterized by its mass, luminosity, effective surface temperature, radins, central
density and central temperature. The stellar structures and their mathematical
models are investigated on the basis of the above characteristics in addition to some
additional information related to the equation of state, nuclear energy generation
rate, and opacity. Such stellar models describe how mass, pressure, temperature, and
luminosity vary outward from the center of the star. The assumptions of thermal
equilibrium and hydrostatic equilibrinm indicate that there is no time dependence in
the mathematical model, which involve mathematical equations describing the
internal structure of the star Kourganoff [10], Perdang [19], Clayton [3]. Energy in
such stellar structures is produced by the process of chemieal reactions
(thermonuclear reactions). Computation of such chemical reactions is of prime
importance as it plays a central role in the evolution of such stellar structures. The
two most important nuclear reactions (eycles) in stars, during their evolution, are the
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Keyurords: When we refer to the Banking Systems then the security is

Web Security, at a higher stake since the time internet crossed roads with

CAPTCHA, OTP or the banks. The data security is very eritical to be managed

One-Time Password, sinee the last few vears due to varions hacking technigues.
i When we are so much dependent on web then it creates a

Hfu:fﬁ:g&';l (UBA), dread of loss to our d.at:pe'['hf statistics also reveal that 15

million people across United States become a vietim to

anomaly detection, Identity Theft, online. There is a collective loss of %50

phishing. billion. 100 million Americans faced problems due to these
onlineg data thefts or Identity Thefts. The paper discusses
the methodologies for CAPTCHA, OTP and UBA for user
authentication and we also discuss about the web security
through these methods.

Introduction

In today’s world of Internet and engineering the major risk appears on user data.
This user data includes all kinds of login credentials, credit card details and personal
details. This type of social engineering attack is called Phishing. Phishing often
happens when a hacker sends a spooked e-mail, text message or instant message,
camouflaged as a reliable unit. This leads for the victim to click on a malevolent link
to install a malware. This in turn freezes the system and all the important eredentials
are revealed. Theft, unauthorized purchases or stealing of funds can be some of the
few harms the attack and reveal of information can cause. [1]

When we refer to an organization then this attack may cause severe financial and
potential value decreasing losses such as loss in market shares, customer trust and
maost importantly loss of reputation. The security threats that these malwares may
cause can also be worse for the company as the company may have a hard time to
overcome that loss. [1]
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Abstract

The present work is an attempt to examine the macro-prudential measures with capital
flows, exchange rate, stock prices and GDP of Asian emerging economies. This research is
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Keywords: The study was conducted to determining the Impact of
Brand Trust, Brand Brand Trust, Brand Values and Am:g;talnhtyp Non-
Values, Brand Vegetarian Brands available in Gwalior Region. The
Acceptability study was conducted to identify the cause and effect

relationship among brand trust, brand values and
acceptability of non-vegetarian brands in Gwalior, The
causal research was focused primarily on identifving
the underlying factors that determined the relationship
among brand trust, brand values and acceptability of
brands. The survey method was used for data
collection. For the study of this research work non
probability sampling technique was used on 250
respondents. The final results of analysis confirmed
that Brand Trust, Brand Values were having significant
cause and effect relationship with Acceptability of
Brands so with the help of it we came to the conclusion
that organizations must focus on the Brand Trust &
Brand Values so that Brands can be Accepted.

Introduction

The Indian market has given an opportunity for consumers to select one out of
several similar brands available in the market. Nowadays, the Indian market has
become highly competitive and consumer driven,

From the producer's point of view, it is a very diffieult task to understand "Consumer
satisfaction” upon “Acceptability of Brands”. This understanding helps the producer

b roarmain comnabibive s tha markat Te thic saomnetites ora tha eonconmar hae
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Keywords: E-advertising has brought great opoortunities for
Social Networking, marketers and therefore it has attracted interest of lot
Brand Recognition, of scholars towards this area. With this regard, many
Effectiveness of E- concepts have been created, such as ecustomer
Advertisement, satisfaction, customer  loyalty, perceived e-
Purchase Intention advertisement  efficiency, customer experiences

customer buying behaviour, customer equity, an
others. This increasing number of users of internet
have also forced organization to restructure their
promotions keeping in mind both online and virtual
conditions.

The main aim of this research paper is identify the
impact of e-advertisement on purchase intentions of
consumers. The study was conducted on a sample size
of 276 respondents identified using non probability
purposive sampling technique. The results indicated
significant impact of Social networking was found on
Brand recognition and effectiveness of e-advertisement
farther Brand recognition was found to be having
significant effect on customer purchase intention.
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Abstract

The intervention of information communication technology and technological advancements
are rapidly growing and providing means of improvisations to every industry. The technological
advancements have offered multifold opportunities to the businesses and other stakehalders
for developing it multidimensionality. This chapter has explored the aspects of the possible
economic developments because of technological developments of the industry. Overall, 167
papers have been found and analysed. Probably, this is the first paper of its type, which has
investigated the relationship between technalogy, tourism, and economic development using
the bibliometric analysis. This chapter also identifies the five important dusters of keywords for
future researchers on this theme of research.



